BBA Curriculum - Department of Business Administration

Enrollment Year of 2021-22

The Department of Business Administration embedded six components in
Marketing & Technology (MarTech) including advertising and promotion, content
and experience, social and relationships, commerce and sales, data application,
and management. This BBA program is equipped with top faculty and industry
experts to ensure we accomplish the goal of cultivating students to become global
practitioners with practical business and management skills, knowledge in
marketing and technology as well as innovation and artificial intelligence.

DEGREE PROGRAM

This BBA program is fully instructed in Chinese, and students must complete a
minimum of 128 credits in order to graduate from the program. Each course
bear two credits.

CURRICULUM STRUCTURE

Professional Courses

* Common Core Courses 10
* Departmental Compulsory 44
¢ Electives 38

Core Supplement

* Information Technology — APP Application 2
* English Proficiency 12
* Second Foreign Language 4
¢ Liberal Arts 12
* Writing Accreditation and Classical Readings 2

CTBC Leadership Forums 4
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STUDY PLAN

FIRST YEAR
Professional Courses
Compulsory Semester
* Common Core Courses - Basic Accountancy Fall
¢ Common Core Courses - Basic Economics Fall
* Common Core Courses - Management Spring
* Introduction of Business Fall
¢ Civil Law Spring
* Marketing Spring
* Elementary Statistics Fall
¢ Introduction and application of Al Spring
* Business Application Software (EXCEL) Fall
¢ SQL Database Application and Practice Spring

Electives

Students complete a number of electives from the list on Page 6 and 7.

Core Supplement

* Introduction and Application in APP
e English (1) (I1)
* Second Foreign Language (I) (I1)

e Writing Accreditation

N kB BN

* Leadership (1) (Il)
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SECOND YEAR

Professional Courses

Compulsory Semester
* Common Core Courses - Company Law Fall
* Financial Management Spring
* Human Resources Management Fall
¢ Community Network Management and Analysis Fall
e Computer Programming (Python) Spring
¢ Big Data Analysis Spring
* Cloud-Based Applications Fall

Electives

Students complete a number of electives from the list on Page 6 and 7.

Core Supplement

e English (1) (V)
* Liberal Arts
* Leadership (ll1) (1V)
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THIRD YEAR

Professional Courses

Compulsory Semester

* Common Core Courses - Basic Taxation Management Fall

¢ Strategic Management and Analysis Financial Fall
Management and Case Analysis Fall

* Financial Technology and Innovation Natural Language Spring
Process and Text Mining Spring

* Machine Learning Fall

¢ Visualization Analysis Spring

* Digital Marketing Database Application Spring

Electives

Students complete a number of electives from the list on Page 6 and 7.

Core Supplement

English (V) (VI)
Liberal Arts
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FOURTH YEAR

Professional Courses

Compulsory Semester
* Seminar on Marketing and FinTech Application Fall
* Branding and Management Fall
Electives

Students complete a number of electives from the list on Page 6 and 7.

Core Supplement

e Liberal Arts 4

¢ C(Classical Readings 1
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ELECTIVES COURSES

Advanced Economics

Accounting Practice and Application
Advanced Statistics

Advanced Study on Accounting
Advanced Taxation management
Bank Internal Control and Audit
Behavioral Finance

Business Application Software
Business Application Software (EXCEL)
Calculus for Business(l)

Calculus for Business(ll)

Case Studies Production and Application
Consumer Behavior

Consumer Behavior (EMI Course)
Corporate Financial Business Practice
Corporate Governance

Corporate Public Offering Practice
Customer Relationship Management
Digital Content Experience

Digital Finance and Third-Party Payment
Digital Financial Product Innovation
Digital Marketing Campaigns
Econometrics

Economic Practice and Application

E-Commerce Theory and Application Practice
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EZRE

Ethics in Finance
Financial Data Analysis

Financial Engineering

Financial Institutions and Environmental and Social Standards

Financial Marketing

Financial Marketing and Practice

Financial Mathematics Il

Financial Planning Practice

Financial Regulations

Financing Tools

Finance and Economics Analysis of Mainland China
Finance Integration Marketing

Fixed-income Instrument

Green Finance

International Financial Environment
International Financial Management
International Financial News

Introduction to Asset Securitization

Import and Export Foreign Exchange Practice
Investment Bank

International Financial Marketing and Practice
International Marketing

Leadership and Communication
Macroeconomics Analysis

Mall Management
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Mall Management with Case Studies
Marketing Management

Media Communication

Merger and Acquisition
Microeconomics

Mobile Commerce

Mobile Financial Service Case Studies
Online Brand Marketing
Organizational Behavior

Overseas Internship

Portfolio and asset allocation

Real Estate Appraisal

Real Estate Asset Management
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Retail Management

Reverse Operation Strategy

Service Marketing

Social Media Marketing and Finance
Sports Analytics

Sports Industry Management
Sports Lottery

Sport Management and Case Studies
Sports Marketing

Sport Survey Analysis

Statistics Practice and Application
Taxation Practice and Case Studies

Public Economics

TEXEHE
SEEE
R 1T
AR TIH LS RY
BEVEUR DT
BEIEFRE
BENX 25
BEEEER
BENTIH
BEBHREDN
METEBERA
R BHERDNT
+#

7 NI

SH

Lt

N

R E
A=

S

i

Page 7




PIEEMEESR
CTBC BUSINESS SCHOOL

COURSE DESCRIPTIONS BHERENA

FIRST YEAR —FHR

Basic Accountancy HEWEiteE

This class will learn to analyze the corporate events, reporting and interpretation KFEREBFESNTEESH HENRERIS  SFENAERGEEMNELRRNTEER
skills, including how to use the rules of debit and credit to analyze corporate g UIREEDMEEMBERE  B4RERNERAEERE  SESTERMN—KRD
transactions, and simplified analysis the corporate financial statements; students GETRA] - IS - BEBEMSE SNSRI EHGITESHEEE -

will have the understanding and application of review criteria, including
accounting fundamentals and general recognition Accounting principles. In
addition, students will visit the accounting firm and the accounting practice

lectures in the field.

=

Basic Economics E it A B
FREBETEHN B =EMRE :
EWVBEEZEERCERENERRE -
ENELEZNEASERS  ERSHMBOERBEETHE -
BB L BB BN R HE

The objectives of the course are three levels:

* Help the beginning student master the principles essential for understanding

the economic issues.

* Help the student understand and apply the economic perspective and reason

accurately and objectively about economic matters. RERNSMEAES - RERABE  HEETR  Emmiz - BETL - ERMISMNN
*  Promote a lasting student interest in economics and the economy U ELAth B BRI BUR -

The course also covers microeconomics, macroeconomics consumer behavior,
product markets, firm behavior, resource markets and government, and other

issues and policies.

Management EIREE

Management is a form of work that involves exploring the best way to use ERE—REIMER  PRERFHESERNREASR  ABAS I EED mIRH
organization's resource, and then organization can produce goods or provides R7% - ABNEREEHET R ES - ARTEETFR  EEEUS—LER
services. Organization's resources include its employees, equipment, money, etc. In EE) - BIFERTE Al - ABRE - FENEG - AREREHMAMmELEES -
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performing these work managers engage in some basic activities which include
planning, organizing, staffing, leadership, and controlling. These activities are

discussed in more detail through this course.

Civil Law RE
This course concentrates on the structure and function of our law systems, and KEREAERREZEZEANGEENDEE  UoWEZEZEENAREBINNARBA - &
analyzes civil rights and civil liberties as defined by the Constitution. Topics will BERENAEZENEZER - BEENENERBIZERARPHNEERULS KRB B

include the differences between civil and criminal law, the importance of juries and
lawyers in our system and important cases involving the freedom of religion,

freedom of speech, freedom of the press, discrimination and the right to privacy.

B SwmEH HEEH  BENBAENEEEY -

Introduction of Business EZE A

This course aims to introduce the basic concepts that business management should KFEZEENRBTXEEEEENEANR  SEEBEHRAEENEEERE—EE
have, and it is intended to make students have a basic understanding of the business KT - RAERE . TAREENEARR - EEMNBRMEBLCEIINRERR - 7R
model of modern enterprises. The content includes: introducing the basic concepts TEOBSNEEINERER  EEEHEENMANEREE EHREE  HEEE  £E

of the enterprise, the type of the enterprise and the environmental factors outside
the business operation, and introducing the concept of the enterprise and the
business function system, including marketing management and human resource
management, Resources Management, Strategy Management, Production
Management, and Finance Management form the foundation of the Management-

Function System.

EEMPHEEEN FEEBEERARNER

Marketing THER
This course directs students the basis understanding towards marketing concepts, KFEZEEBLHEHNSNERER  OFEREnEY  EHAS HEETRS -

includes Product Life-Cycle, Marketing Mix, Consumer Behavior, etc. Also, learning

=]
It5h - BRRBENMEMSAIMAEEETR - REHBEERRNEHIEEREEE -
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macro- and micro- market analysis and consumer behavior. Project of planning

marketing project to meet consumers’ needs.

Elementary Statistics

AR AT R

The main context of this course is the basic statistics. This course will establish the
basic concepts of statistics for the students. The context will focus on the
introduction of basic concepts and theory. In order to help students learning, it will

be applied relative cases and software to explain the concepts.

TRETESRBEERRTE - RESABLERURTBNERER - L FGBRAIERDT
AERGSNIER - B TENBEEE - RERABEROIMRGKEERS -

Introduction and Application of Al

Al Em B fE

This course is mainly based on Al basic teaching, which teaches students the basic
concepts, techniques and related applications of Al. Students will focus on the
introduction of basic concepts and practical applications, and will hold a number of
Al speeches and forums to enable students to understand the basic concepts,

techniques and applications of Al.

FREUATERERHELRTE  AEEEATEENEAST - KiTREFEER - 24
REMNEERRSNERER  RENSSATEEEENRE  EEETRATERE
MERRZ - HRAMTFIER -

Business Application Software EXCEL (l)

P 2 FE FHER A2 EXCEL (—)

This course allows students to utilize business software (Excel) for data analysis,
including abilities in setting up the basic function, and formating; Data refreshing
and printing; statistical chart creating and applying capabilities; advanced data
processing and analysis capabilities; advanced functions and arrays Settings and

advanced printing capabilities.

HEPEETERBEEBRANE (exceETHEDT - BRERARYAEAREES  BER
B RIEIBES) ; MEtERZEBUEEBRES ; EREREREEENTEES ; ER R
a8 E AEPEBIENRE S -
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SQL Database Application and Practice

SOL ERERAER

The goal of this course is to teach students to obtain the basic knowledge and
practical ability of database management and application. In today where data
science and artificial intelligence are emphasized, learning the theory of database
management and development has become a basic

ability for students.

FRETEERRHEBLERENEESERAZERIEMEFES  BRSERER
NEBREZRANEN  SEEREEEEEREMERER  CHAATRELERD
BIFRE R R A I SRV EHERE

SECOND YEAR

—FHR

Company Law

AT

The course helps students to learn and the establish the company's registration, the
internal power structure of the company, rights and responsibilities of shareholders
and directors, the mode of operation of the board of directors and shareholders,
the company's funding sources and companies with shareholders’ issues of rights
and obligations between the like. The combination of theory and practice, examples
of the seminar are also part of the course. The course will be theoretical and
practical side, introduce Corporation Law normative focus, so that students
understand the characteristics of the Commercial Law and the Company's mode of

operation.

RREEHBEBBMNBUATEM - ATNEENEE  RENESHOENNERE &
SENRRNEFERN - ATNESHBENERREEN AT ZERENTIET - HEinH
BERMALS  MINENEMTEREN -0 - AREREREEBRELES - EMNAER
SERE - RBEE T BB ENFHANATNERERES -

Financial Management

M EE

Financial Management provides students with a focused understanding of today's
corporate finance. This course offers a unique balance of clear concepts,
contemporary theory, and practical applications in order to help students
understand the concepts and reasons behind corporate budgeting, financing,
working capital decision making, forecasting, valuation, and Time Value of Money.

It has been updated to include discussions of several major events such as the BP

MBEERBERHBESERMHRERM 7 - FRELUBR TR 7T VR SR
= BRERNERER  HPEEERERRE  @BE  EEEDRK B - HEWN
BERBEEESERNHMSNRE - cEEMAERBELREASHRINW® - 610 BP 4
HRTR - BOMBEH B AEBEEENERH S8R -
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oil spill, the European debt crisis, and the ongoing weakness in the U.S. economy

and financial markets.

Human Resources Management

ANEREE

The main content of this course consists three parts: organizational design and
incentive system, talent training and career planning, and human resources related
theory and application. Since it is now an era of information surplus, this course
helps students to begin developing the ability to search and organize materials from
the second grade. Therefore, students can select own books to share interesting
theories and stories, and through the virtual character design, start to think about
career planning and employee motivation and other issues. Students will not only
understand the textbook knowledge, but also understand how these theories are

used in life after the mid-term and final reports.

FRENTEANROEHESRTENERES  ATHEEEBREERE - ANERERE
MARHA=ED - ERBEEEERERNNRN  FREENBEU _FRFAREEEERN
AEMREEED - Bt - BETDIEEECNEZD TARMNERNNE - WEBERMS
BRE  FREERERIME THBSREE - BENES TRRANIH - ESEHPA
HARHER rBRELEREEEP2NTERR -

Community Network Management and Analysis

R AAZE RN

This course focuses on case analysis and constructing a network and community
knowledge framework. Students will study about self-deconstruction and
reconstruction to cope with the rapid changes of information technology and its

applications.

FREZEREANTLBREENLEIFER - E—SEHBBNER - DUEHRE
SEEMRMANER -

Python

2 IVFES Python

This course guides students to learn Python including the logical concepts of
programming design. By introducing the standard methods of the Python, the basic
approach of thinking and designing will help students to save good times as they
will learn about as output/input methods, mathematical operations, character

classification methods, and string operations. Students will learn from hand-on

RREEAEFREARESIBRLEEE Python - BE YREARTHEEMRS -

SIA Python FBESMRE X - FELEHAHIRAERT ANBEMRFTHRRE - flME
B/BATE  BBEBERA - FRENBNINFZRHREE LS - BEREBHFER
RBBRUNERISRNED - LURSEENEX -
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practices from the fundamental to advanced level and reward with better learning

efficiency.

Big Data Analysis

EEER DT

This course aims to help students understanding big data and the relative trends as
well as different statistical methods and algorithms that can be used for analyzation.
Students will also learn how to conduct data analysis through applications and

example exercises.

FRESHEENBRE T BAHBNAEBRURTARDITNABRATIERERE - B
FEREBEFRAMEHRBREZNE@IHTEIR -

Cloud-Based Applications

EinE S A

This course aims to teach students how to use the common cloud analysis software,
including Google Cloud Platform, Microsoft Azure and Amazon Web Services, and
to train students on the usage of relevant cloud software to collect data, store data,

analyze data and report results.

KREEERERBEFEARSTHLERERSTEEE - 275 Google Cloud
Platform ~ Microsoft Azure 82 Amazon Web Services - FIIZRE 4 O] AARRERE IR
BETRESN BEEN - 2WENBERELER -

THIRD YEAR =&
Basic Taxation Management HEREREEE

This courses aims to familiarize students with national taxation law and various tax
and incentives in order to manage and avoid tax risk effectively. Students will learn
how to maintain close contact with customers, understand the needs of customers,
and coordinate with the pulsation of the tax laws, including domestic taxation
consultation and tax reduction application, and a full range of services such as tax

planning and tax training seminars.

AR EERBENTEZRRANSBRUCNABEN - LAREETRSERUER - 2
EREBBNUEAELFREBVIME - FTREFPNEX - KKafAKE - SEBEAREE
TR - UAMFEEE - RFBEIBEES2 UK.
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Strategic Management and Analysis

A great deal of elements is needed to be taken into account when making decisions
for a business, strategic analytical tools can help thoroughly include those needed
ones, hence the best decisions can be made. The course hopes to guide the learners,
through understanding the theories of strategic management, to apply the theories

and tools to make strategic decisions.

EREEREARBHTEERAEAER BB LEUMEDHECSBNER - ¢
MIPHREREK - AR EFERBHHRIREINIRRAVIER - 5| BEBEHERAFMENIERA
TE  MHBBERE -

Financial Technology and Innovation

ERERHR R

Introducing the basic issues on financial technology technique, application, services,
and business mode. To develop students with the financial knowledge, creative
innovation thinking and knowing the business development trends is the goal of this

course.

MAERBR - BA - RENBEEANELEE - FARENERSEERESHA
A BIEMRIHREN T MEBRRBBNESE -

Financial Management and Case Study

EREEEERSN

This courses offers lectures from industrial experts, case presentation and case
study. Selected cases from Harvard Business Review to study different aspects on
managements in strategy, marketing, human resource, financial and innovation.
Case study will be performed by situational teaching, and brought up the class

discussion on issues and propose solutions in management.

ARREHTEERBE - ROARTNROAME -  (BHERTH) WG . HFEg
B B8 ANEE - MEAANESRNRENE - RAFRSEABENEET - 13
BRENH - BRELEEPNRRTE -

Machine Learning

Machine Learning is an application of artificial intelligence (Al) that allows
computers to discover hidden insights in data without explicitly editing programs.
Data-driven algorithms focus on finding data patterns in past data and applying

them in the decision-making process. In short, students will gain basic knowledge

KBRBBZATEZ Al) W—EEH  EEEkERFREGFEREIE o IREBPRRE
WRE - LENBHNESZZERNEBEENPSHERNBRTREBRERKEE -
BMESZ - BERESERKSREBENERNEL FBER DN - WEEHRKRE LBEIK
M ERARSREPHNERER -
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about machine learning and understand data analysis, and be able to apply the

knowledge to actual problems.

Natural Language Process and Text Mining BARS RIBEFHRE

This course provides the fundamental and application of natural language AR EZRHEAREZSEENNEZHENEREBNER - MENFHREIENCX - BHRF
processing and text miner by covering special topics such as internet surfing, IREVEMXFERIR - Word2Vec ~ EEIREIFIBRDIT - SEHARER - BA1ERE505E
keyword extraction and presentation in word cloud, Word2Vec, topic exploration HESEXMNEREERCERNERRER - FAEAZRES REEMEE X EFIRIENR -

and sentiment analysis. After completing this course, students will be able to use
natural language processing models to extract information from articles through

coding and building applications.

Virtualization Analysis RELEDHT

This course teaches Python, Excel or other commercial data visualization analysis KERIZHIREBLEEA Python ~ Excel IHMEAERKEB(EAOITEES (M0 Tableau 3
software (such as Tableau or Power BI, etc.) for data visualization processing and Power Bl )#ETERNKRB(CEEBHEER - W5 EBLFHIRBUERNETON - BE
presentation, and guides students to use the presented data to analyze, report or NERERFEAENRE(EZ2IRAR - FEBEQLUEH - AREEENZIREN -

reuse to demonstrate different data visualizations. The presentation method

allows students to present information clearly and gracefully.

Digital Marketing Database Application HUTHERNEER

This course teaches students the usage of various database software to collect, KEFRHRBLEFEHAZEAANERNEHE - ETARTHENNRE #F &8 -9
store, explore, analyze and report related marketing data. The database software WEHRE  BRETIEE S MS-SQL ~ My-SQL * Oracle SQL £ PostgreSQL & - FEiB L3R
includes MS-SQL, My-SQL, Oracle SQL and PostgreSQL, etc. Through this course, 2 BEKEEmHLEANZREENEREHNTHEBITHEHERNDT -

students will learn to perform analysis on marketing data with various database

software commonly used in the market.
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FOURTH YEAR

T F 4R

Seminar on Marketing and FinTech Application

BaTHEESRAEE

This course will guide students to conduct special research project by using Al -
related technologies and marketing-related knowledge. This course teaches
students about research plans proposal, research plans implementation, how to
write reports so that students will have independent research capabilities after

completing this course.

FREREEEDUATESHEARMRTHARMSETSEEME - ARBHFEER D
MAERE - ATHRFAEURERRS - FEETHSREREBBINFTEDN -

Branding and Management

fnhR AT IH A I

This course aims to empower students with knowledge and capacities to
understand and analyze brand and branding management, from a corporate and
consumer perspective. This objective will be achieved analyzing carefully they key
concepts surrounding the subject: corporate perspective; the development of
brand and brand architecture; the definition and role of marketing mix; the
integrating marketing communication and brand management; the consumer

perception in branding, etc.

FREEEREERTEENHEENAE - BREEBRND T RSN MR SIEAFBAEE
7 I—HEREB T A TREGEZEENRRBESIRER | BFEA ; RENRERE
MER ; EHASHNESRNER  BoEHEENREEE | HEEHRMIRNSE -
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